Going outside the neighborhood: the shopping patterns and adaptations of disadvantaged consumers living in the lower eastside neighborhoods of Detroit, Michigan.
This research employs household survey data and Geographic Information Systems (GIS) to explore the core assumption underlying much of the food desert discourse that socially and economically disadvantaged residents shop in their immediate neighborhood food environment. Findings indicate that disadvantaged consumers living on the lower eastside of Detroit, Michigan bypass their neighborhood food environments, which are disproportionately composed of convenience and party stores, to shop at independent, discount and regional supermarkets located in other parts of the city and in the suburbs. These trends hold despite various economic and physical constraints to their mobility. These findings complicate past assumptions that socially and economically disadvantaged residents living in a food desert shop within their neighborhood environment.